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18 Million+ monthly active users

600 Partners

3,000 Number of submissions per day

Source: LINE Internal Data, 2019

Used by up to 95% of LINE users to be in the know 
of everything in Taiwan



LINE TODAY User Profile

Source: Nielsen 2018 LINE Use Behavior Research Survey
Base: 15-69-year-olds have used LINE in the past seven days; N=1,014; weighted thousands of people: 15,140,000 people

The male to female ratio is roughly even, and the age ratios are 
close to Taiwan’s overall population

0DOH

)HPDOH
���物����

Male物Female

7%

21%

26%

24%

17%

6%

�����

�����

�����

�����

�����

�����

���
30-49y



Source: Nielsen 2018 LINE Use Behavior Research Survey
Base1: 15-69-year-olds who have used LINE TODAY; N=527; weighted thousands of people: 7815 Thousand People

LINE TODAY is an important portal for consumers to obtain all kinds of 
knowledge and information

I am more accustomed to 
using LINE TODAY than any 

other news platform

73%

LINE TODAY is the first 
place for me to get news 

and information every day

80%



Build up Awareness

Arouse Purchase Intent 

Call to Action
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LINE TODAY’s Display Ad Media Purposes

*The gray text refers to non-LINE TODAY Advertised Products.



4 Features of Native Ads

18 million 
Active Users

Quality 
environment

Natural Fusion

Premium 
Slots

Precise 
Impressions



Native Ads - reaching 18 million Active Users

18 million 
Active Users

95%
LINE User Reach Frequency

Note: LINE Taiwan has more than 19 million monthly active users (2018)



Naturally fuses with high-quality news environment

Quality 
environment

Natural Fusion
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Targets the site’s Premium Slots

Premium 
Slots

High CTR

Targets the
entire site

* LINE TODAY will continue to optimize the Native Ad experience. There are currently 2-4 slots per page by default, and LINE reserves the right to adjust the amount and location of the 
Ads. The delivery of the Ads is based on the Mobile APP and Mobile Web impressions. 



Diversified targeting to deliver Ads to the target audience

* The source for the types of interests data is based on the contents or attributes of user interests in the LINE Services. For details, please refer to the Ad Optimization Instructions and LINE Privacy Policy.

* The “AND” relationship between the targeting categories requires a 20 % price increase for each added targeting; the “OR” relationship in the detailed options of the category or between items will only require a 1-time price increase 

when selecting multiple items in the same category. Please make your selection based on the purpose of the media, and check the amount to confirm the actual duration of the Ad.

* Content Categorization, during the duration of the special project package, limited classification is not open to target, such as: NBA, CPBL, Election Area, Premier12, Golden Melody, Golden Bell, and Golden Horse Awards, and 

Chinese New Year.

* User Age, Gender/Region/Content Classification/Type of Interest, and other targeting, please contact LINE Sales for detailed options.

Cosmetics and 

Beauty

Fashion Icon

Apparel and 

Accessories 

Food and Drink 

Health and 

Nutrition

Body-shaping 

and Weight Loss

Baby Products

Love for Homes

Demographic

(Age + Gender)

Content

(Content Categorization)

Entertainment

Lifestyle

Finance

Domestic Netizen

International

Q4
Newly 

launched12 categories of Interests

Geographic

(Six Major Regions)

Taipei and Keelung

Taoyuan, Hsinchu, Miaoli

Taichung, Changhua, Nantou

Yunlin, Chiayi, Tainan

Kaohsiung, Pingtung

Yilan, Hualien, Taitung + 

Outlying Islands

Online Shoppers

Electronic Products

Car Junkie 

Lover of Sports

https://terms.line.me/line_rules_optimize?lang=zh-Hant
https://terms.line.me/line_rules?lang=zh-Hant


Can Native Ads be placed in 
Large Visual Slots?



Place the Ads in the Super Large Visual specification for improved 
impressions and performance!

cc

Large Slot, Big Visuals

Powerful Impressions

A set of materials
A variety of high-quality 

layouts revealed



Native Ad Format Select 1 out of 2

Website Traffic
Native Content Ad

APP Guided Download
Native APP Download Ad

Action Button



Native Ad specifications

Precautions
1. Reservation: The number of impressions will be retained after the IO is signed back
2. Duration: The start and end dates can be customized according to requirements. If you specify Targeting, please confirm the duration of the Ad with the LINE 

Ad Services Liaison
3. Materials: Up to 3 groups, preset by the system to optimize the delivery ratio based on CTR performance
4. URL: Please provide it in the https format with parameters
5. Materials and listing form: Please submit them 5 working days before the launch of the Ad
6. Ad Specifications: see https://terms.line.me/line_AD_LTL?lang=en
7. Ad Positioning: LINE TODAY will continue to optimize the Native Ad experience, LINE reserves the right to adjust the amount and positioning of the Ads
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Home Page Below the Entertainment and Gossip Site

(1) Webpage Diverted Traffic - Native Content Ad
• Image + Title + Description
• GIF Banner

(2) APP Guided Download - Native App Download Ad
• APP Icon + Title + Description

Categories Home Page 
(Based on the Entertainment 
Home Page)

Below the Popular Entertainment Videos

Articles Page
(Based on the Entertainment 
Categorized Articles)

Above the More Entertainment Related Articles

Articles Page See More Above

Articles Page Within Articles longer than 1000px (in-read)

Media Page Below the Media



Native Ad Specifications

Webpage Traffic
Native Content Ad

APP Guided Download
Native APP Download Ad

Material 

Specifications

• Size of Images: jpg/png (1200*628)

• Size of Image File: <1,000KB 

• Title: 20 words

• Text: 75 words

• Size of Image: GIF Banner (320x100 ѿ300x250)

• Size of Image File: <1,000KB 

• Size of Images: jpg/png (1200*628) 

• Size of Image File: <1,000KB 

• Size of APP Icon: jpg/png(128*128)

• Size of APP Icon File: <1,000KB

• Title: 20 words

• Text: 75 words

• Action Button: Download Now (Default Value)

Material 

Specifications

1. The image file is automatically scaled by the system 

according to the layout

2. There are many slots for small images, and it is 

recommended not to compress words in the image files 

(except for credit cards and alcohol that require warnings, 

please refer to the material design suggestions below)

3. URL: Please provide it in the https format with parameters

1. The total duration of the animation cannot exceed 30 seconds

2. The animation can be played repeatedly. Please do not set the 

replay count to 0, infinite, the default value, or infinite times (this 

name may be different depending on the GIF file generation 

software). For example: if your original GIF file is 9 Seconds, the 

maximum number of replays will be 3 times, and the calculation 

method is 30 seconds/9 seconds=3.333 times (please round 

down the decimal point unconditionally) 

3. Animated GIF Ads must not exceed 5 FP frames per second 

(Calculation method: Frame Count/Duration≤5)

4. URL: Please provide it in the https format with parameters

1. The image file is automatically scaled by the system according 

to the layout

2. There are many slots for small images, and it is recommended 

not to compress words in the image files (except for credit 

cards and alcohol that require warnings, please refer to the 

material design suggestions below)

3. URL: Please provide it in the https format with parameters

4. For guided downloads of the gaming industry, please add the 

game rating label to the image and APP icon

Image: It is recommended not to compress the words, otherwise it will be difficult 

to read on Mobile devices, which will reduce the attractiveness to get clicks

Words: It is recommended to refer to the news titling method to make the Ad 

more integrated into the news environment and attract user clicks



Native Ad Proposal Specifications: recommended symbols

* To ensure the normal display of special symbols, it is recommended to always use the symbols in the table above. If you want to use other special symbols, there is no guarantee that the 
Ad Content can be displayed on all mobile devices.

* The use of symbols must adhere to grammatical logic
* Local currency symbols can be used
* If you use quotation marks, you must use one quotation mark before and after the emphasized text to indicate the beginning and the end of the quotation
* Do not use spaces at the beginning or end of the proposal (To try attracting attention instead of allowing the proposal to be naturally presented)

Types Symbol (Full-width/Half-width)

Parentheses () [] 「」『』｛｝＜＞ ≪≫ (Full-width) () (Half-width)

Tilde ~ (Full-width)

Hyphen ー (Full-width)-(Half-width)

Calculations ＋－ ± × ÷ ＝ ≦ ≧ ≠ ∞ (Full-width)-+ (Half-width)

Quotation Marks ʻ ʼ ｀ ´ (Full-width) “” (Full-width)

Punctuation Marks . , (Full-width)

Middle Dot ・ (Full-width)

Comma ，(Full-width), (Half-width)

Period 。(Full-width). (Half-width)

Underscore ＿ (Full-width) _ (Half-width)

Percent Sign ％ (Full-width)% (Half-width)

Ampersand ＆ (Full-width) & (Half-width)

Colon, Semicolon ：； (Full-width):; (Half-width)

Ellipses … (Full-width)

Slash ／＼(Full-width) / (Half-width)

Question Mark / Exclamation Mark ？！ (Full-width) ?! (Half-width)

Other ￥＄＠〒 (Full-width) \ $ @ (Half-width)



Beginning of Ad Duration

Review of Materials

Ad Settings

Sign back the contract 
and submit materials

Provide Report

• Please be sure to sign back the order form before submission.
• Please follow the Material Production and Ad Specifications. (Please refer to

https://terms.line.me/line_AD_LTL?lang=en for Ad Specifications)
• Please provide the materials 5 working days before the beginning of the Ad’s duration.

• Start publishing according to the set time.
• The ad will be launched at 10:00 Taiwan time.
• The Ad will end at 22:59 Taiwan time.

• The report will be automatically sent by the system every day during the Ad Duration.

Ad Publication Process

• The actual traffic is based on the current traffic set by the Ad.Advertiser Review and 
Traffic Confirmation

*LINE reserves the right to change the aforementioned schedule.

https://terms.line.me/line_AD_LTL?lang=en


Ad Setup Complete: Screenshot of an example

Reminder: If the image file contains text, it is recommended to be as concise and clear as 
possible to so that the text won’t be too difficult to read after being compressed



* This is a schematic diagram of the report. The actual version should be based on the format of the received report.

Ad Report Diagram



THANK YOU
Please contact your LINE Ad Services Liaison if you are interested in LINE TODAY Native Ads.


